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 Actual salary has been 

increasing through the period of 

2008-2013 at slower rates. The 

minimal growth for the surveyed 

period was marked in 2009, when 

the actual salary decreased by **%. 

On the background of low base 

parameter of the following year was 

high enough – **%. The maximal 

increase of **% was marked in 2012 

. In the nearest time experts expect 

an increase of actual salary of **-

**%. 

 

 

Almost one third 

(**%) of household 

consumption expenditures in 

the first quarter of 2013 

belonged  to food and soft 

drinks.. The next 

expenditure category was 

transport, which had **% of 

total expenditures. 

Household housing services 

had 11,5%, ,6% - clothes and 

footwear. 

  

Foodstuff and soft drinks 
 
Transport 
 
*** 
Clothing and footwear 
 
*** 
 
Household articles and house 
maintenance 
 
*** 
 
Hotels, cafes and restaurants 
Health care 
*** 
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CHAPTER 5 

TURNOVER OF RUSSIAN RETAIL 

MARKET

 

The consequence of 

the gradual recovery of 

consumer demand was an 

increase of retail trade. 

Since 2007 retailing 

turnover increased almost 

two times (from *** trl 

rubles to *** trl rubles). 

The maximal rate of growth 

was marked in 2008 and 

amounted to **%. In retail 

trade turnover in Russia 

reached almost ** trl rubles. 

In 2012 rate of growth 

slowed down to **%, the turnover reached ** trl rubles. During January-July 2013 retail trade turnover 

amounted to ** trl rubles. 

 

 

In 2011 Central FD 

had **% of retail trade 

turnover. Volga FD ranked 

second with two times less 

share – 18%. The share of 

Far Eastern FD was the least 

– 4%. 

 

  

Rate of 
growth, % 

Central FD 

Volga FD 

Siberian FD 

Ural FD 

North Western FD 

Southern FD (from 2010) 

North Caucasian FD 

Far Eastern FD 
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CHAPTER 7 

SHARE OF IMPORT

 

 

 Russian retail trade in 

II quarter of 2013 was 

provided with **% of 

domestic products. 

 The largest share of 

imported products in 2012 

was marked in the following 

commodity groups: *** 

(47,8%), milk and dry cream 

(**%),animal oil (**%), а and 

poultry and meat (**%).We 

should mark that the share of 

imported meat during last two 

years decreases. 

 

 

In January-July 2013 the share of ** was equal to 18% of imported products in cost terms. 13% 

were imported by **, shares 

of other countries amounted 

to less. 

  

Domestic products 

 

Import supplies 

 

 

*** 

*** 

*** 

Japan 

USA 

Italy 

France 

*** 

Great Britain 

Poland 

Turkey 

*** 

Czech Republic 

Other  

file:///D:/Documents%20and%20Settings/Администратор/Рабочий%20стол/Документы/0%20Маркетинговые%20исследования/143%20Рынок%20свежих%20овощей.%20Текущая%20ситуация%20и%20прогноз/www.i-plan.ru


2014 [RETAIL AND RUSSIAN RETAIL MARKET. LARGEST DISTRIBUTION NETWORKS] 

 

Intesco Research Group      +7 (495) 645-97-22     www.i-plan.ru 

13 13 

LIST OF SCHEDULES, DIAGRAMS, TABLES AND 

SCHEMES 

 

RESEARCH METHODOLOGY 

LIST OF SCHEDULES, DIAGRAMS, TABLES AND SCHEMES 

1. GENERAL ECONOMIC SITUATION IN RUSSIA 

Schedule 1. Dynamics of resident population number of Russia in 1990, 2000, 2005 and 2008-

2012, ths people 

Schedule 2. Dynamics of population of Russia in three forecast variants in 2011-2031, ths people 

Diagram 1. Structure of population of Russia by working age  in 2011-2031, % (average forecast 

variant) 

Table  1. Population number of the largest cities of Russia according to All-Russian census of 2002 

and 2010 and as for January 1, 2013, ths people 

Schedule 3. Dynamics of actual household disposable income of population and annual rate of 

growth in 2000-2012, % 

Schedule 4. Dynamics of demographic load coefficient in three forecast variants in 2011-2031 

Diagram 2. Dynamics of the number of employed and unemployed people in Russia in 2000-2012 

and forecast for 2013-2015, mln people 

Schedule 5. Dynamics of share of the unemployed in economically active population by federal 

districts of RF in 2006-2012, % 

Schedule 6. Dynamics of GDP of Russia in prices of 2008 in 2002-2012 and forecast for2013-

2015, billion rubles 

Schedule 7. Investments into the fixed capital of RF in 2002-2012 and forecast for 2013-2015, 

billion rubles 

Schedule 8. Dynamics of surplus/deficit of consolidated budget of RF in 2006-2012, % of GDP 

Schedule 9. Dynamics of total external debt of RF and its share in GDP in 2009-2013 (as for 1 

January), mln dollars 

Diagram 3. Change of structure of external debt of RF in 2009-2013 (as for 1 January), % 

Schedule 10. Dynamics of CPI in 2006-2012 and forecast for 2013-2015, % towards the previous 

year 

Schedule 11. Dynamics of population of Russia and world in 2000-2012 and forecast up to 2100, 

mln people 

Schedule 12. Share of RF in the world GDP in 2001-2012 and forecast for 2013-2016, % 

2. SUBJECT OF RESEARCH 

3. WORLD MARKET OF RETAIL TRADE 

Schedule 13. Dynamics of world retail trade volume in 2008-2011, trl. dollars. 

Diagram 4. Dynamics of quantum index of retail trade by countries of the world in 2001-2011, % 

(in comparable prices, 2000 - basic) 

file:///D:/Documents%20and%20Settings/Администратор/Рабочий%20стол/Документы/0%20Маркетинговые%20исследования/143%20Рынок%20свежих%20овощей.%20Текущая%20ситуация%20и%20прогноз/www.i-plan.ru


2014 [RETAIL AND RUSSIAN RETAIL MARKET. LARGEST DISTRIBUTION NETWORKS] 

 

Intesco Research Group      +7 (495) 645-97-22     www.i-plan.ru 

14 14 

Diagram 5. Dynamics of the number of retailing outlets in countries of the world in 2007-2009, as 

for 1000 inhabitants 

Table  2. Largest companies on the world retail market by volume of retail sales in 2011 

Diagram 6. Share of products in total expenditures for final consumption in countries of the world 

in 2012 , % 

Schedule 14. Share of expenditures for health care in total expenditures for final consumption in 

countries of the world in 2011, % 

Table  3. Structure of final consumption by countries in 2011, % 

Schedule 15. Dynamics of provision import by countries in 2008-2012, mln dollars 

Table  4. Dynamics of provision import by countries of the world in 2008-2011, mln dollars 

Diagram 7. Structure of products import by countries in cost terms in 2011, % 

Diagram 8. Change of structure of products import by countries in 2009-2011, % 

Schedule 16. Dynamics of provision export by countries of the world in 2008-2011, mln dollars 

Table  5. Dynamics of provision export by countries of the world in 2008-2011, mln dollars 

Diagram 9. Structure of provisions export in cost terms by countries in 2011, % 

Diagram 10. Change of provisions export structure by countries in 2009-2011, % 

Schedule 17. Structure of provisions export by regions in 2011, % 

4. DEVELOPMENT OF RETAIL TRADE IN RUSSIA 

Schedule 18. Dynamics of an average monthly nominal salary in 2008-2013*, rubles 

Schedule 19. Dynamics of actual salary in 2008-2013*compared to the previous year  

Schedule 20. Dynamics of money incomes in 2008-2012*, billion rubles. 

Diagram 11. Structure of money incomes by receipt sources in 2012*, % 

Diagram 12. Change of money incomes structure by receipt sources in 2008-2012*, % 

Diagram 13. Structure of money incomes use in 2013*, % 

Diagram 14. Change of money incomes use structure in 2008-2013*, % 

Schedule 21. Dynamics of per capita consumer expenses in 2008- I quarter 2013, rubles/month 

Diagram 15. Structure of consumer expenditures of households I quarter of 2013, % to the total 

Diagram 16. Structure of expenditures for food products and alcohol free beverages in I quarter of 

2013, % to the total 

Schedule 22. Index of consumer prices in RF 2001 – January-July 2013, % 

Schedule 23. Dynamics of consumer prices index in 2008 – January-July 2013, % towards the 

previous month 

Schedule 24. Change of the index of consumer prices by months in 2007 - July 2013, % towards 

the previous month 

Schedule 25. Change of the index of consumer prices by months in 2009-July 2013, % towards the 

corresponding period of the previous year 

Diagram 17. Consumer confidence index of Russia in 1999-II quarter of 2013, (the minimal 

parameters of the year) 

file:///D:/Documents%20and%20Settings/Администратор/Рабочий%20стол/Документы/0%20Маркетинговые%20исследования/143%20Рынок%20свежих%20овощей.%20Текущая%20ситуация%20и%20прогноз/www.i-plan.ru


2014 [RETAIL AND RUSSIAN RETAIL MARKET. LARGEST DISTRIBUTION NETWORKS] 

 

Intesco Research Group      +7 (495) 645-97-22     www.i-plan.ru 

15 15 

Schedule 26. Dynamics of estimations of prices changes by years (if they grow substantially or not) 

in 1998- January - July 2013, % of respondents 

Schedule 27. Dynamics of estimations of prices changes by quarters (if they grow substantially or 

not) in 2006- January - July 2013, % of respondents 

Schedule 28. Dynamics of economic conditions estimations  (good or very good) by years in 1998- 

January - July 2013, % of respondents 

Schedule 29. Dynamics of economic conditions estimations  by years in 1998-2011(medium), % of 

respondents 

5. TURNOVER OF THE RUSSIAN RETAIL MARKET  

Schedule 30. Dynamics of retailing turnover in Russia in 2007-2013*, mln rubles 

Schedule 31. Dynamics of retailing turnover by months in 2008-July 2013, mln rubles 

Schedule 32. Dynamics of quantum index of retail trade in Russia in 2007-1 half of 2013, 

compared to the previous year  

Schedule 33. Dynamics of tax and due proceeds from retail trade to the budget of RF in 2008-2011, 

mln rubles. 

Schedule 34. Dynamics of per capita retailing turnover in 2007-2012, rubles 

Table  6. Dynamics of retailing turnover by federal districts in 2008-2012, mln rubles 

Diagram 18. Structure of retailing turnover by federal districts in 2012, % 

Diagram 19. Change of retailing turnover structure by federal districts in 2008-2012, % 

Diagram 20. Dynamics of retailing turnover by federal districts in 2008-2012, mln rubles 

Diagram 21. Dynamics of retailing turnover by federal districts in 2008-2012, mln rubles 

Table  7. Retail trade turnover by regions of RF in 2008-2012, mln rubles 

Schedule 35. Largest regions in retail trade turnover in 2012, mln rubles. 

Schedule 36. Quantum index of retail trade in regions in 2012, % towards the previous year 

Diagram 22. Structure of retailing turnover by regions in 2012, % 

Схема 1. Оборот розничной торговли по регионам РФ в январе-июне 2012 г. (карта) 

Diagram 23. Change of regional structure of retailing turnover in 2008-2012, % 

Diagram 24. Change of retailing turnover structure by types of goods in 2008-2012, % 

Schedule 37. Dynamics of quantum index of retail trade by groups of goods in 2007-1 half of 2013, 

compared to the previous year  

Schedule 38. Quantum index of retail trade by kinds of provisions in regions in Russia in 1 half of 

2013, % towards the previous year 

Diagram 25. Dynamics of quantum index of retail trade by types of food products in 2009-1 half of 

2013, compared to the previous year 

Diagram 26. Structure of retailing turnover by types of food products in Russia in 2012, % to the 

total in actual prices 

Diagram 27. Change of retailing turnover structure by types of food products in Russia in 2007-

2012, % to the total in actual prices 

file:///D:/Documents%20and%20Settings/Администратор/Рабочий%20стол/Документы/0%20Маркетинговые%20исследования/143%20Рынок%20свежих%20овощей.%20Текущая%20ситуация%20и%20прогноз/www.i-plan.ru


2014 [RETAIL AND RUSSIAN RETAIL MARKET. LARGEST DISTRIBUTION NETWORKS] 

 

Intesco Research Group      +7 (495) 645-97-22     www.i-plan.ru 

16 16 

Schedule 39. Quantum index of retail trade volume by kinds of non-foods in Russia in 1 half of 

2013, % towards the previous year 

Diagram 28. Dynamics of quantum index of retail trade by types of non-foods in 2009-1 half of 

2013, compared to the previous year 

Diagram 29. Structure of retailing of not food products by groups of goods in 2012, % 

Diagram 30. Change of retailing turnover structure by types of non-foods in Russia in 2007-2012, 

% to the total in actual prices 

Diagram 31. Structure of retailing turnover by forms of property in 2012, % 

Diagram 32. Dynamics of retailing turnover by forms of property in 2008-2012, billion rubles 

Diagram 33. Change of retailing turnover structure by forms of property in 2008-2012*, % 

Schedule 40. Dynamics of market and fair shares in the retail trade turnover in 2007-2012, % 

Schedule 41. Regions with the biggest share of markets and fairs in the overall turnover of a region 

in 2012, % 

Diagram 34. Dynamics of market and fair shares in the retail trade turnover in federal districts in 

2007-2012, % 

6. COMMODITY STOCK 

Schedule 42. Dynamics of commodity stock in the retailing enterprises in 2007-2012 , billion 

rubles 

Diagram 35. Structure of commodity stock of retail trade in actual prices as of the end of 2012 , % 

Schedule 43. Main categories of foodstuff in the structure of commodity stock in actual prices as 

for the end of 2012, % to the total 

Schedule 44. Main categories of non-foods in the structure of commodity stock in actual prices as 

for the end of 2012, % to the total 

7. IMPORT SHARE 

Diagram 36. Structure of commodity stock of retail trade in cost terms in II quarter of 2013, % 

Diagram 37. Change of structure of commodity resources of retail trade in cost terms in 2008-II 

quarter of 2013, % 

Table  8. Share of import of certain provisions in their commodity resources in 2009-March 2013, 

% 

Table  9. Share of import of certain non-foods in their commodity resources in 2009-March 2013, 

% 

Diagram 38. Largest trade partners of Russia by import volume in 2012, mln dollars 

Diagram 39. Change of import structure in cost terms by supplying countries in 2007-2012, % 

Diagram 40. Import structure in cost terms by supplying countries in January-July 2013, % 

8. RETAIL TRADE ENTERPRISES 

Diagram 41. Structure of Russian organizations specialized in retail trade in I quarter of 2013, % 

Diagram 42. Structure of small and medium-sized organizations specialized in retail trade in 1 

quarter 2013, % 

file:///D:/Documents%20and%20Settings/Администратор/Рабочий%20стол/Документы/0%20Маркетинговые%20исследования/143%20Рынок%20свежих%20овощей.%20Текущая%20ситуация%20и%20прогноз/www.i-plan.ru


2014 [RETAIL AND RUSSIAN RETAIL MARKET. LARGEST DISTRIBUTION NETWORKS] 

 

Intesco Research Group      +7 (495) 645-97-22     www.i-plan.ru 

17 17 

Schedule 45. Structure of subjects of RF by the unit weight of retail trade turnover of trading 

networks in the overall turnover of retail trade in 2010 and 2011, number of subjects 

Diagram 43. Structure of stores by types in 2011, % 

Diagram 44. Structure of stores by types in 2011*, % of total shopping area 

Diagram 45. Structure of universal stores by types in 2011*, % 

Diagram 46. Structure of universal stores by types in 2011*, % of total shopping area 

Diagram 47. Provision of the population with shopping area in 2009-2011, sq meters per 1000 

people 

Diagram 48. Availability of trade outlets at the end of the year in 2009-2011, ths units 

Diagram 49. Availability of trade outlets at the end of the year in 2009-2011, ths square meters 

Schedule 46. Structure of retail objects by formats as for November 2012 

Diagram 50. Structure of new trade outlets opening in January-September 2012, % of total number 

Diagram 51. Structure of new trade outlets opening in January-September 2012, % of total area 

9. LARGEST RETAILERS 

Schedule 47. Revenues volumes of the largest retailers in 2012, billion rubles 

Table  10. Ranking of Russian retailers in 2012 

Schedule 48. Number of sales points of the largest retailers in 2012 

Table  11. Rating of the largest food retailers by the size of shopping area 

Schedule 49. Size of shopping areas of the largest food retailing networks as of the end of the first 

half of 2012 and first half of 2013, ths square meters 

Schedule 50. Number of hypermarkets of the main retailers as of July 1, 2012 

Diagram 52. Change of structure of hypermarkets shopping areas in FMCG in 2011-2012, % 

Schedule 51. Dynamics of number of hypermarkets in 2005-2013*, units 

Schedule 52. Number of supermarkets of the main retailers as of July 1, 2012 

Schedule 53. Shopping area of supermarkets of the main retailers as of July 1, 2012, ths square 

meters 

Schedule 54. Number of discounters of the main retailers as of July 1, 2012 

Schedule 55. Shopping area of discounters of the main retailers as of July 1, 2012, ths square 

meters 

Schedule 56. Number of corner stores of the main retailers as of July 1, 2012 

Schedule 57. Shopping areas of corner stores of the main retailers as of July 1, 2012, ths square 

meters 

Diagram 53. Index of prominence in 2008 and 2010, cities with the population of less than 500 ths. 

ppl 

Diagram 54. Index of prominence in 2008-2011, cities with the population of less than 500 ths. ppl 

and villages 

Diagram 55. Confidence index in 2010, cities with the population of less than 500 ths. ppl 

Diagram 56. Confidence index in 2008-2010, cities with the population of less than 500 ths. ppl 

and villages 
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10. MAIN TRADING FMCG NETWORKS 

Table  12. Operating results for 2011,  X5 Retail Group 

11. HOUSE BRANDS OF TRADING NETWORKS 

Table  13. House trademarks of trading networks 

Schedule 58. Differences between prices of house brands and branded products, % 

Schedule 59. Maximal share of HB in range and proceeds depending on the store format, % 

Schedule 60. Share of HB in proceeds of the main retailing networks in 2011, % 

Schedule 61. Share of house brands in proceeds of network discounters in Russia in 2009-2011, % 

Schedule 62. Share of house brands in proceeds of network corner stores in Russia in 2009-2011, 

% 

Schedule 63. Share of house brands in proceeds of network supermarkets in Russia in 2009-2011, 

% 

Schedule 64. Share of house brands in proceeds of hypermarkets in Russia in 2009-2011, % 

12. ONLINE RETAIL 

Schedule 65. Dynamics of volume of internet business in Russia in 2010-2013*, billion rubles 

Diagram 57. Structure of Internet-market of electronic commerce of Russia in 2012,% 

Table  14. Categories of goods whenever bought through the internet, % from those who use the 

internet 

Table  15. Top 10 of the Russian Internet online-stores in 2012 

Diagram 58. Methods of payment, % of those ordering goods online 

Diagram 59. Average sum of one order, rubles, % of people buying online 

Diagram 60. Disadvantages of online stores which can make people refuse its services, % 

Diagram 61. Structure of the share of the Russian retailers on the Internet, % of total number of 

large networks 

Schedule 66. The most popular categories of goods purchased online, % of people shopping online 

Diagram 62. Structure of online sales of premium-class food products market in Moscow in 2011, 

% 

Diagram 63. Structure of online sales of middle-class food products market in Moscow in 2011, % 

Diagram 64. Structure of the market of food products online sales in Moscow in 2011, % of the 

revenues 

Diagram 65.  Structure of the market of food products online sales by districts of Moscow 2011, % 

13. PRICING 

Table  16. Objectives of price policy 

14. CONSUMER PREFERENCES 

Diagram 66. Frequency of buyings, % of the number of the respondents 

Diagram 67. Volume of purchases, % of the number of the respondents 

Diagram 68. Favorite format of the store for everyday purchases, % of the respondents 
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Diagram 69. Favorite format of the store for purchases for several days, % of the respondents 

Diagram 70. Factors, influencing the choice of the trade outlet according to data of the poll in 

November 2012, % of the respondents 

Schedule 67. Dynamics of average check in 2008-2011, % by spring of 2008 

Schedule 68. Dynamics of purchases frequency in 2008-2011, % by spring of 2008 

15. STATE REGULATIONS OF RETAIL TRADE 

16. MARKET OF COMMERCIAL REAL ESTATE (INFLUENCING MARKETS) 

17. TRENDS ON RETAIL MARKET 

18. FORECAST OF RETAIL MARKET DEVELOPMENT 

Schedule 69. Dynamics of retailing turnover in Russia in 2009-2012 and forecast for 2013-2016, 

mln rubles 
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ABOUT INTESCO RESEARCH GROUP 

 

INTESCO RESEARCH GROUP is the analytical agency, specializing in 

development of high-quality business plans, feasibility studies and marketing researches on 

federal and Regional levels. We provide our clients with up-to-date and accurate information, 

professional recommendations for conducting business. 

All works of INTESCO RESEARCH GROUP are based on the proven investigation 

methods. When conducting marketing researches and developing the business plans the agency 

applies the worldwide accepted methods of investments efficiency evaluation and they are based 

on the Russian and international quality standards. 

Analysts of INTESCO RESEARCH GROUP are the graduates of the leading 

Moscow institutions of higher education (Moscow State University, Moscow Institute of Physics 

and Technology, Russian academy of economics named after Plekhanov, Higher School of 

Economics, State University of Economics and Finance) and have deep knowledge in marketing, 

methods of marketing research arrangement, investment projects efficiency evaluation, preparing 

the analytical reports and business-forecasting. 

Professional approach and service, high-quality specialists, deep knowledge of various 

markets, broad design experience and constant improvement allow the INTESCO RESEARCH 

GROUP to provide the high-quality service to all the clients. 

Information from our reports is published in the largest Russian newspapers and 

magazines: “Vedomosti”, “Kommersant-Dengi”, “Rossiyskaya gazeta”, “Forbes”, “Russian 

Food Market”, “FoodService”, “MAXIM”, “Partner: myasopererabotka”, “Moe delo. Magazin”, 

“Odnako”, “Khlebopekarnoe proizvodstvo”, “Producty i Pribyl”, “Konditerskaya 

sfera/khlebopechenie”, “Tsenovik”, “RBK daily”, “Unipack.Ru”, etc. 
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OUR CLIENTS
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WE IMPLEMENT YOUR IDEAS INTO READY BUSINESS SOLUTIONS  

 

E-mail: info@i-plan.ru 

Web-site: www.i-plan.ru 

Telephone: +7 (495) 645-97-22 
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